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Studying Agribusiness Marketing and Management — why
me?

Interest in economy, trends, Personal interest in the diversity of

sustainability and future ideas agriculture, agricultural engineering or
the food industry

Study
Mastering increasing economic and . . . indi i i
gincr g Agribusiness Marketing and Finding solutions for societal
ecological challenges challenges
Management

Attractive jobs in industry,
services, professional
associations, research

Acquisition of practical and
theoretical qualifications on a
scientific basis As practical as possible,
possibility of study course with
intensive practical work



Difference between Agribusiness Marketing & Agriculture

Upstream area

Provision of agricultural
technology, feed, seeds,
financial resources etc.

Study
Agribusiness Marketing and
Management

Farmer

Producer of plant
and animal
products

Study
Agriculture

Agricultural products Consumer products

Marketing and sales in
wholesale and retail

Processing and
utilization of agricultural
products for the
consumer

Study
Agribusiness Marketing and
Management



Example: Cow
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Farmer = Producer
Feeding -> Milk, Meat

Study of agriculture includes production
with all economic, ecological and
production units

Milk:

a) Milk purchasers:

Fat content, protein content
silage feeding, quality, organic,
price, quantity, competition

b) Dairy Marketing / Sales:
Product offerings, yogurt, butter,
cheese, snacks, consumer trends,
packaging, markets, vegan
alternatives, competition

c) Retail:

product placement, price,
customer, advertisement,
marketing, food trends, organic
food

d) Politics:
Trade structures, EU policy,
subsidies, agricultural guidelines

Our course of
studies includes
business
administration,
market research,
marketing concepts
and agricultural
knowledge about
production with all
economic, ecological
and producing units




Example: Cow — Farmer needs support:

a) Agricultural engineering — producer/trade
marketing/sales:

Tractors, harvesting technology, milking technology,
digitalisation etc.

b) Plant protection, fertilizer & feed — producer/trade
marketing/sales/authorisation/consulting:
Product offers, prices, competition, regulations etc.

c) Operational management/taxes
Consulting

d) Funding/insurance
Consulting, planning, service provider

Our graduates are in

e) Stable construction — consulting/planning/funding . i .
emand In many inaustries

Project management

f) Associations/politics



One degree programme — many career

opportunities

Tanja E.
Technical Advisor
Naturland e.V.

Martin S.
Politician, MP
Bavar. Parliament

Ferdinand V.
Head of Marketing
FRITZ Miihlen
Biobackerei

Andreas V.
Forecast Analyst
John Deere

Sebastian D.
Tax Consultant
Self-employed

Johannes Z.
Trade/Sales
BayWA

Felix O.
Global Sourcing
fruitservice

Christian W.
Managing Director
Okoring Handels
GmbH

Thomas B.
Sales
Bayer Crop
Science

Alfons J.
Meat Purchase
Vion GmbH

Lena F.
Product Manager
Horsch Leeb GmbH

Fabian O.
Head of
Marketing/Sales

Lemmer - Fullwood

EvaS.
Product Manager
Bayr. Milch Ind.

Denise L.
Regional
Marketing
Alp - Bayern

Ludwina P.
Marketing
Bayern Genetik

Ulrich L.
Project Manager
H6érmann GmbH

Margit H.
Entrepreneur
Bio-Obstgut

Sabine D.
Head of Marketing
Sano
Tiererndahrung

Franziska E.
Agricultural Specialist
Agr. Accounting Service

Stefan D.
Head of Publishing
Division Technology
D]AVAVLTIETS

Cathrin B.
Project Manager
Maschinenringe

Deutschland GmbH




Structure of the study programme

Structure and Contents

Degree
Bachelor of Engineering (B. Eng.)



Study contents according to subject areas
Agribusiness Marketing and Management

= Natural Science/Technology
= Business Administration/Law
Choice Option

Bachelor Thesis




Specialisation through options

s 4th semester: choice of focus
= Agribusiness or

= Agricultural Engineering

= Freely selectable election modules such as:
= Project management
= Agricultural construction
= Intercultural training
= Personality development
= Languages

=  Social Media

=  Excursions of several days in semester 3 and 6



Examples of projects in the study programme

= Export opportunities for baby food to Asia
(Order by company Topfer GmbH)

= Marketing concept for cheese from Allgau g.U.
(Order by company Herz GmbH)

= Market analysis und marketing concept for
innovative business models in the area of
precision farming (Order by company John Deere
GmbH & Co. KG)

= International markets for gluten-free organic bread
(Order by Fritz Bio-Backerei GmbH)




Course offerings ,,Study course with intensive

BACHELOR'S 1* semester*

practical Wo rk“ DEGREE 01.10. - 14.02.

2~ smster
15.03. - 31.07.

12 months practice
+ 1,5 months agricultural practice

+ Bachelor thesis in a company

4™ semester
15.03. - 31.07.

More information in personal
conversation

ACADEMIC 7" semester 'BACHELOR'S
QUALIFICATION: 01.10. - 14.03. - THESIS
BACHELOR'S IN COMPANY
DEGREE




Why study agricultural marketing at HSWT?

= Because you can find exactly the job that suits you
= Because you will be trained practically
=  Because a motivated team of lecturers awaits you

= Because you simply want to find joy and fun with your
fellow students in a familiar environment

= Because 95 % of the students and graduates would
study exactly this course of study with us again




Quote Veronika S.:

Unique! The best mix of marketing and agriculture. | would

study it again and again!



Where do | find more information?

[ Agribusiness Marketing and I X IS8
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@ Erste Schiitte

hswt.de/en/studies/degree-programme:

AGRIBUSINESS MARKETING AND MANAGEMENT

[Translate to en:] Kurzprofil
Academic qualification

Bachslor

Duration of studies

7 semesters

Language of instruction

German (proof of proficiency is required)
Location

Weihenstephan

Programme start date

Winter semsster

Admission restrictions

No

Course content

This B. Eng. pregramme in agribusiness marketing and management combines science with ecenomics and business
ad istration. The programme is practice-based and covers a full range of fields in economics and business
administration and production enginsering, including computer applications. It deals with issuss and problems in
businesses that supply agricultural producers or process their products. These include, among others, the fertiliser,

feedstuffs, and crop protection industries and companies trading in these products, agricultural engineering firms, the

food processing industry, and food wholesale and rstail

The programma offers a good balancs of theoretical and practical content. The practical training semester in particyfar

gives you the opportunity to gain applisd experience in agriculture and commerce.

About two-thirds of the modules you study ars in the fields of marksting and management, and about one third ij
field of production engineering. You can chocse from a broad range of electives to specialise in sither economicsfand
business administration or in production enginesring. You can further specialise, and extend your skills and exper§se
accordingly, by selecting the specialisms of agribusiness or agricultural enginsering

For further information, go to the menu above and click on Profile and Modules.

APPLY HERE!

Accreditation

Akkreditiert durch

AQAS
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Department

Hochschule Wasihenstephan-Triesdorf

Fakultat Nachhaltige Agrar- und Energiesysteme
Am Staudengarten 1

853564 Freising

T +49 8161-71-6402
F +49 8161-71-4496

Programme Director

Prof. Dr Martina Otten
T +49 8161 71-6445
martina.otten [atlhswt.de [&]

Degree Programme Assistant

Dipl. Wirtschaftsing. (FH) Carola Metz
T +49 8181 71-64564
carola.metz [at]hswt.de [

rin @9 @




Agrlbusmess Marketlng and
Management -

Strongly recommended!

We are looking forward to you' | Appled Jeienct .
Prof. Dr. Martina Otten K 75/4



