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Fair Trade Principles:

 Direct trade, less intermediate traders

 Fair prices (guaranteed minimum prices)

 Long term trade relationships

 Financing production factors in advance (before harvest)

 Democratic and transparent cooperatives

 No exploitation of children, small farmers or workers

 Strengthening local structure (education, production 

capacities, quality management, social bodies,  …) 

by fair trade premium

 Environmental protection, biodiversity, extra 

premium for organic products

Criticism: high fee (dependent on many factors) see Flocert cost calculator on 
https://www.flocert.net/solutions/fairtrade-resources/cost-calculator/) 

4

https://www.flocert.net/solutions/fairtrade-resources/cost-calculator/
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Fair trade
Advantages of fair trade:
 Purchase argument in Western industrial countries, trend to social 

responsibility  => fast growing market

 Economic, social and ecologic improvements of situation in supplier 

countries 

 Raising awareness of unfair trade and fair trade principles

https://www.fairtrade.org.uk/what-is-fairtrade/what-fairtrade-does/

Weaknesses: 

 High fees for certification 

 Higher qualities do not necessarily lead to higher prices 

 Lacks in tracebility

https://www.fairtrade.org.uk/what-is-fairtrade/what-fairtrade-does/
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World market prices of coffee and  Fair trade minimum prices 

($/pound)
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“Fairtrade certified co-operatives can 

count on at least the Fairtrade 

Minimum Price of $1.40 per pound

for arabica coffee sold on Fairtrade 

terms (30 cents more if organic), plus 

an extra 20 cents per pound Fairtrade 

Premium to invest as they see fit – 5 

cents of which is dedicated to 

improving productivity and quality ...”

Source: Fair Trade Foundation, 

London, URL 

https://www.fairtrade.org.uk/ Abruf

22.10.2021

$1.40 FLO-minimum price

+ $0.30 for organic

+ $0.20 FT premium

low

coffee

prices

2017-

2020

https://www.macrotrends.net/2535/coffee-prices-historical-chart-data
https://www.fairtrade.org.uk/
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Composition of the world market coffee price (consumer 

price at German retailers of 3,70-7,00 € / 500 g. 

5,1 % for wages of workers

8,5 % for owners of plantations

17,8 % for traders and roasters

23,7 % for retailers

44,9 % for taxis, customs and 

transportation

https://shop.rewe.de/c/kaffee-tee-kakao/

Current prices in online shops like

https://shop.rewe.de/c/kaffee-tee-kakao/
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Facts, figures and advertising for fair 

trade

https://www.fairtrade.org.uk/

(Worldwide: Annual Report 2020)
https://annualreport16-17.fairtrade.net/en/

The German market for fair trade
https://www.fairtrade-deutschland.de/service/presse/zahlen-fakten.html

Fair trade campaigns are good example for advertising

https://www.youtube.com/watch?v=VQfnVPtPqg8

https://www.fairtrade.org.uk/
https://annualreport16-17.fairtrade.net/en/
https://www.fairtrade-deutschland.de/service/presse/zahlen-fakten.html
https://www.youtube.com/watch?v=VQfnVPtPqg8
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Selling and Marketing Concepts contrasted
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Profit 
through 
volume

Selling and 
telling

Existing
products

FactorySelling

concept
(inside-out 

view)

Profit through 
customer 

satisfaction

Integrated 
marketing

Customer 
needs

MarketMarketing

concept
(Outside-in 

view)

Starting 

point
Focus Means Ends

attitudes trends: Sustainability, ethical 

consumption, social responsibility, 

food trends: Organic, fair trade, 

regional
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Bachelor Course „Foodstuff 

Management”

 „Product management / Marketing 

with Project“, 4th Semester 

 Project research in teamwork, 

 task presentation (30 min. + 15 min. 

discussion + poster)

Bachelor thesis
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Content of Projects :

Marketing context: New product introduction

Analysis of framework (legal, social, environmental, ...)

Analysis of market, costumer, competition, prices

SWOT of  new product with fair trade label

Definition of target group and positioning of new product

4 Ps

product: labeling, packaging, ...

pricing (additional value “fair trade” an willingness to pay 

for it)

distribution channels 

communication to the costumer 
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Fair trade in thesis

 Survey on knowledge and attitudes towards Fairtrade in 

preparation of a Fairtrade Town award 

 Sustainability concepts in cocoa production using the 

example of Ivory Coast 
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Fair Trade in Advanced Trainings

 Lecture as part of postgraduate 

training course Food Chains in 

Agriculture

 Presentation for Practitioners of 

Home Economics: “Fair Trade: 

Responsible consumption to support 

people in developing countries” 

Presentation as part of "Lifelong 

learning in vocational training" on 

November 25th, 2015
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Conclusions
 Fair trade supports producers with a minimum price and bonuses for 

social projects and improvement of production conditions and quality

 Reduces the number of involved trading partners => higher margins 

for producers possible

 Does marketing in the target countries (advertising, sales support, ...)

 The variety of materials on the internet makes it easy for students to 

carry out marketing projects on this fair trade topics

 Students like social responsibility projects

 In postgraduate trainings, knowledge about Fairtrade is rarly present

 In Germany everybody knows the seals, only view know their real 

meaning = > need in trainings



Thanks for listening, 

questions and comments are welcome

Paul Michels

28.10.2021


